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The World Café session was held on October 24, 2017 as the Fifth Open Session. The session was 
organized and facilitated by the International Forum for Cotton Promotion (IFCP). More than 90 
plenary attendees participated in the session. Participants divided into working groups and 
reviewed global market research data provided by Cotton Council International and Cotton 
Incorporated. The data covered purchasing behavior and consumers’ attitudes toward sustainable 
fibers in different countries. Participants were asked to examine the market data and discuss the 
data relative to their own domestic or regional markets. Participants reported their assessment of 
the challenges and obstacles to increasing demand for cotton apparel and their suggestions for 
ways to achieve that in different consumer markets. 
 
Among the key insights from the session were the importance of proper fiber identification and the 
relatively high retail price of cotton apparel as obstacles to increasing demand, particularly in 
developing countries. Fiber identification is often lacking in apparel products and creates difficulties 
for consumers in finding cotton apparel. Additionally, it was noted that in many developing 
countries, 100% cotton apparel can be significantly higher in price relative to blends or synthetic 
products. 
 
Strategies for increasing the demand for cotton apparel centered on the need for additional 
promotion efforts including promoting the benefits of cotton apparel, developing product logos or 
identification that would assist consumers in identifying cotton content. 
 
The IFCP indicated that the World Café yielded several good ideas and follow-up opportunities for 
the IFCP to share cotton promotion information. It was noted that the need for additional promotion 
efforts and sharing information about the benefits of cotton was consistent with the communications 
direction noted by Kai Hughes in his opening address at the Plenary. Fiber identification in products 
was identified as a topic that could warrant additional investigation by the ICAC as it concerns 
governmental laws for product labeling. 
 


